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The Impact of Light
on Our Daily Lives

Johnson & Johnson Vision Survey Reveals the Majority of Britons’ Eyes
are Bothered by Light on a Daily Basis

About 7 in 10 Britons say their eyes
are bothered by some type of lighting
condition on an average day.
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When bothered by light, people from the UK most often say:
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impact of light on their eyes;
but only about 1/3 (34%) have
discussed this with an eye care
professional.

53% of Britons
wear sunglasses when

outside as a precaution In fact, 27% say light has a
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More than a third of Britons (39%) wish their eyes could keep up and adjust to different light

t@ conditions as quickly as their busy life.

Johnson & Johnson Vision and TRUE Global Intelligence™, the in-house research practice of FleishmanHillard, conducted a 10-minute
online survey among a nationally representative sample of 1,047 UK adults, 18 years of age and older, from 19 February through 13 March,
to explore the prevalence of light sensitivity among consumers. The margin of error is +/-3 percent at a 95% confidence level.
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